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Follow the life course of fashion

o BERETEHERHER

Explore the depth and vastness of fashion

o Kb T SR i

Share fashionable viewpoints and values

o RMETERELZST

Connect the past and future of fashion.

o HIEEESRKEKK
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The universe spins by itselfas a
four-dimension entity spirally

o RIS EEmCIE

It rotates in circles, with unparalleled splendor

o WS R HIEKPm

Fashion evolves inaspiral manner

o B XEEFRMIEEN

_ ___
Itthrives in cjrcles, with various changes
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‘Wi XIWEZENET, RNMERANERAEET.
Fashion, a simple but influential name,
is a precious asset for Fashion Group.

| ERZEIN 0885, WEEEAREZY, AR TEILANEE KBNS,
ARERERNNE MY, BEERKFEFLCEARELNENEAT "HE
ol X MEE ERENERTENET, SENSERARETHEBENEE,
O AEAMENAKRGRFAEY, ETHNARKERREDRE,

In 1988, in the early days of the establishment of Fashion Group, when business was just about to embrace its dawn,
) and people did not know what fashion was, with great vision and insight, our president Mr. Guo Kuizhang named
the company as Fashion, a name that meant rich contents and infinite possibilities. This move helped Fashion Group
achieve a breakthrough beyond historical restrictions. The name of the company has been always echoing to the
tides of times. With constant growth and changes, the Group marches towards the future.
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B ERRBARAS  RBA/EFR /ARBRBRALTS  EeK
/EINTRELLENES  Ei4k /ORI TR A E R R AF

Founder and President, Fashion Group
" Vice Chairman, Guangdong High Technology Industrial Chamber
' Vice Chairman,  Shenzhen Association of Private Business Entrepreneurs

/ Member of Council, Shenzhen Club of Creative Executives

I BEEMNEZR, SESRERZEARZUZF,

1988k GmE, FENERMIEME L™, T2003FAHRNEEE, £E5/EEARE ™R
RE, 2007FF A FRIFTIE, EPEBTELPOFRXEENRES, REETTIRINVEIER.
201 FEFREFLRBFECNNME, SREMEFIWENTEMITE .

HRESXRLEEATDLZEFARBTECHBNEZENR, HINAERBERNIEARARBFHRENA@,
ABEBEVNERELANHNE, BINNEKMEZEATNER, RILEMOTEST, NEKEARNEE—X%
WEMAIEREBA, BB ™ RATNERER,
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Mission and Vision

X (5 0P ER2 Tk

These are the duplex of the life of Fashion Group

o NEEHEHE S RE

And these arethe original power that fuels
the sustainability of evolution for Fashion Group

o INERETHEIEHNIZERR

vision
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