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Follow the life course of fashion

o BERETEHERHER

Explore the depth and vastness of fashion

o Kb T SR i

Share fashionable viewpoints and values

o RMETERELZST

Connect the past and future of fashion.

o HIEEESRKEKK
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The universe spins by itselfas a
four-dimension entity spirally

o RIS EEmCIE

It rotates in circles, with unparalleled splendor

o WS R HIEKPm

Fashion evolves inaspiral manner

o B XEEFRMIEEN

_ ___
Itthrives in cjrcles, with various changes
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‘Wi XIWEZENET, RNMERANERAEET.
Fashion, a simple but influential name,
is a precious asset for Fashion Group.

| ERZEIN 0885, WEEEAREZY, AR TEILANEE KBNS,
ARERERNNE MY, BEERKFEFLCEARELNENEAT "HE
ol X MEE ERENERTENET, SENSERARETHEBENEE,
O AEAMENAKRGRFAEY, ETHNARKERREDRE,

In 1988, in the early days of the establishment of Fashion Group, when business was just about to embrace its dawn,
) and people did not know what fashion was, with great vision and insight, our president Mr. Guo Kuizhang named
the company as Fashion, a name that meant rich contents and infinite possibilities. This move helped Fashion Group
achieve a breakthrough beyond historical restrictions. The name of the company has been always echoing to the
tides of times. With constant growth and changes, the Group marches towards the future.
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Founder and President, Fashion Group
" Vice Chairman, Guangdong High Technology Industrial Chamber
' Vice Chairman,  Shenzhen Association of Private Business Entrepreneurs

/ Member of Council, Shenzhen Club of Creative Executives

I BEEMNEZR, SESRERZEARZUZF,

1988k GmE, FENERMIEME L™, T2003FAHRNEEE, £E5/EEARE ™R
RE, 2007FF A FRIFTIE, EPEBTELPOFRXEENRES, REETTIRINVEIER.
201 FEFREFLRBFECNNME, SREMEFIWENTEMITE .

HRESXRLEEATDLZEFARBTECHBNEZENR, HINAERBERNIEARARBFHRENA@,
ABEBEVNERELANHNE, BINNEKMEZEATNER, RILEMOTEST, NEKEARNEE—X%
WEMAIEREBA, BB ™ RATNERER,

## | A#mit  poy Fashion Group i | A#mit pos Fashion Group



Source

17\

Mission and Vision
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These are the duplex of the life of Fashion Group

o NEEHEHE S RE

And these arethe original power that fuels
the sustainability of evolution for Fashion Group
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Mission- Let fashl:on change your I_if_e: Let fashion mingle with art. Vision- We aimto become atop-notch commercial and tourist real
Let fashion create possibilities. estate developer with the greatest vitality.
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| TERHB AR, FEZHRABTRZORRNREEBRE,; BREUZARNIRY | #2ttR, PEEFHAL, REEAN, MEEKAN . XS EERAN FRINE I HASE
NrEmBTHEE, UENBNE - REBEAER, BAOBRYE, AEAEUETE. ILE WA, FHUUEAE, BREWVEKR NTESERRN TS0 TENE,
. R ZREHACNSSSIA AT 6, Across the world, the best companies are not the biggest ones, but the most enduring ones. This is the
We focus on commercial properties, and will continue to improve the efficiency of usage for the key attitude and standpoint for Fashion Group to define a successful company. We bear this in mind and seek
resources for cities. We adhere to our principle to create products with good artistic taste, and try to enduring and sustainable development for the company, and contributions and values for the society.

make each product presented by Fashion a refined one. We try to build platforms for people with dreams
of wealth, entrepreneurship, and career to enjoy opportunities to make their dreams come true.
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1994
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Fashion Group is a leading ChARGSENIEVEIORERSRENRO crator for commercial

and tourist real estate prop gEISSs
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Fashion Group
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Tian Hong Xie Bing
R | Bk A S A | A T2 Ui
CEO,Fashion Group Chief Engineer

Fashion Group

| AL EE HMazE. IERKFE, BIF0mE. ek
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Kong Qi Fang Xueli Wen Bin He Hu Tin
INESH | SR VBB | BRI RYIBTHY | D2 RS | REE

General Manager General Manager General Manager General Manager

Guangzhou fashion Shenyang fashion Shenzhen fashion Nanjing fashion

With excellent insights of market and business talent, We lead our teams and march at the
frontiers of the industry. With our passion, courage and wisdom,We explore and seek
innovations to ignite the eruption of inspirations for our teams. With our willpower and
strength, We drive our engine that propels the company forward to reach farther places.

T | ®SEK P18 Fashion Group
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Fashion Group
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I ATWRBIAFRR, FEEFRTULAS, ATLARGEREZE. ARTRESSEHRER
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-Slogan of Brand- Creating Infinite POSSibi]itieS

We set benchmark modes for the industry, and train professional talents, to bring more possibilities for the industry.
We help improve the efficiency of the usage of resources, and enrich the cultural life of cities, to bring more possibilities
for cities. We provide diverse value-added projects and thoughtful services to business owners, to help with their entrep-
reneurship dreams to be more accessible and have more possibilities. We provide great spaces for career advancement for
the career dreams and development of our employees, to allow them to reach more possibilities. We provide diverse choi-

ces of lifestyles and pluralistic services to consumers, to make them mingle with more fashion.

2% | gmxi P20 Fashion Group
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I FHEEHANGRElogoRBIRELMNENR, BitEEEERETHE2BIE LANER, BE
HKEBNEBLTIWAPHIFEREK, FHEEEREBIIELRATEENREOS,
=XEE, PANRRTBEEBNEL, TRZAN™R, TRAIFHNRS.

Logo Of Brand Spll’a] Of FaShIOH

The logo of Fashion Group is a section of a spiral pattern. The spiral pattern means that Fashion in nature is about
ascent, and it also means that we keep growing in business. The unclosed lines is a reflection to our slogan of
creating infinite possibilities. The three lines in the logo represents the developing company, the products with
infinite artistic taste, and the services with infinite creativity.

% | &mxf P21 Fashion Group
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Professionalism for Corporate Operations
-Business Principles- Artistic Tastes for Products
Creativity for Services

/ Specializing in commercial and tourist properties
/ Highly artistic tastes and standards for products

/ Ever updating and creative methods and contents for services

%= | gwx# P22 Fashion Group
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Enduring development of the company depends on acute and smart business sensitivity and

strategic vision. Blessed with perennial experience for its success, Fashion Group has a focus
on three fields with promising prospects in the future for its investments of resources.
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Tourist and cultural properties

| MESEFARS T EZ, EEYMWAXE
AR B R FFIEThRESEMIRIT, FTIELEA
HB—HEEt=5nE ,

With its unique experience of location selection,
and a concern on local cultural heritages for plan-
ning thoughts and innovative designs of functions
and structures, Fashion Group always creates tou-
rist properties that are impressive and new to
people.
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Urban rail transit commercial spaces

N N e e 1087 B B s i s 21 B
REEMNSHER, SHRMRZRITENGE,
TESEMENRNERER L Z=E .

By introducing world advanced ideas of comm-
ercial space development and operations for rail
transit projects and cooperating with global
prestigious design teams, Fashion Group builds
rail transit commercial spaces with international
standards.

£ pEwLEnaWEEAES P25 Fashion Group

o 3T T T Al 2 ) K

Urban underground commercial spaces

| RS EARIREIRGZREMRAF LHEERK, WABRZAN
TERBULEGHE, SHEHBETRRBEENERN, ARAEBETZE.

SEEWHINEE. BT R ARSI,

With its unique experience of location selection and a mature mode of
development and operations, Fashion Group is able to build perfect
business complexes which combine trends and art, presenting a unique
contribution to the goals of optimizing city spaces, improving city

functions, and augmenting city taste.

8 panssmanEEnEs p2e Fashion Group
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Mature experience for project
location selection

ature
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O p Top-tier team of design and development

\ gﬁ.kﬁ%‘%ﬂij}

trong management competence of operation
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Good marketing mode for branding
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Exclusive support of corporate resources

y Xclusive
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Where there is Fashion,
there is fortune.

ZIEERY MBRATLEITEASER

Blessed with 27 years of professional experiencefor operation,
along with its mature industrial chains, the developer is able
to seize great popularity for its properties.
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| TTHERXRKM TR EWY S0, BRIALEEERANM Tshopping mall, f2F MH XA
BENZOME. BP0, S5MERN1 28, SRARERLD22Am, HE 35001
TEEMAL, RFMMMEFRANEENRTEYH O, BEZAFENHRPO,

=

[20114 7 A fr L4

'l'-.
| 904 - % o 3 This is the largest underground fashion shopping mall in Guangzhou, as well as the largest one in the
4 Fr B INE] 7] M A7) Al - N

country. It is located in the central area of Tianhe business circle in Guangzhou, at the center of the city

BT

]
ed
J

94 77 M FAE AR 3 F Ak i middle axis. The total area of the project is 120,000 m?, and the total construction area is approximately
220,000 m?*, with 3500 underground parking spaces. It is the most popular underground shopping mall
for the young and trendy folks in Guangzhou, a trendy center with the most distinctive art features.

.

ST

noyzBupng ‘aipnbs |DI2JBWIWOT BYUDI| UOIYSD ]

The project won the award as “the Most Valuable Commercial Project for Commercial Investments of
Guangdong” in 2011; while in 2009, it won the awards as “the Most Innovative Gold Medal Commercial
Properties of Guangdong” ,and “Commercial Property with the Best Planning Design of Guangzhou” .

P31 Fashion Group B | 32 Fashion Group




SVS & (6 R Ik 0t

eze|d Ape uolyseg builuey

AREANELBTE, EERLENRKERRZ—-
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Nanjing

The shopping mall is the largest underground commercial

street in Nanjing, a must-visit tourist attraction of the city.
The project is located at the core business zone of Xinjiekou, the top 1 business circle of Nanjing.
There are two floors of the shopping mall, with a construction area totaling more than 20,000 m*.

With its unique architectural design and personalized shopping environment, each day, the shoppi-
ng mall attracts thousands of young people to gather here for shopping.

In 2010, the project won the award as the Nation's Underground Mall with the Best Revenue; in 2009,
it won the honor as the Most Popular Underground Shopping Mall in Eastern China.

£ | mmetEsemn 5 P33 Fashion Group
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Shenyang

SEE-FMTEWLE, BIIWTELSEFRITE.

| T REENE L AR T . 352 FI MK
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# % 120104307 5 R F AL ROLTH,
| 200845 1004 AL 17 5 69 % 5 3F ik b 5 /6 9 4.

This is the nation's first underground commercial street, which is a standard
setter for the development of commercial spaces of the country

The street is located below Taiyuan Street, the most prosperous commercial street of Shenyang. As
an underground shopping center that combines shopping and leisure amenities with an area of more
than 30,000 m?, the daily customer traffic of it may reach up to 200,000 person times. With a
reputationasa “Trendy and Innovative” project, the street stands out from a crowd of the multiple
commercial streets of Shenyang.

It used to win the award as the Most Popular Underground Street for Young People in Liaoning Provi-
nce in 2010; and in 2008, it ranked top 3 as the 100 Must-visit Scenic Spots in Shenyang.
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In association with Shenzhen Metro Group, Fashion Group has built the first rail transit
commercial space project with international standards in Shenzhen.

The construction area of the project is approximately 20,000 square meters. Fashion Gr-
oup aims to build Shenzhen's first underground shopping mall complex with a culture
theme that emphasizes "Trends, Street, and Experience".
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With a great landscape of sea and mountains, this project is one of the

"World's Best Residential Neighborhood".Fashion Group's Tianlu-
Harmony Club is located at East Overseas Chinese Town, a leading res-
idential property in Southern China.With excellent design capabilities,
Fashion Group has achieved a harmonious combination of architectural
beauty with environment for living, creating the magnificent and spec-

tacular project of Tianlu Harmony Club with great landscape of sea and
mountains.

£ | =mumasf P37 Fashion Group
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This project takes up an area of 1600 mu (263.58 acres), including
planned campus with an area of 1000 mu (164.74 acres), faculty
residence and an affiliate hotel with proprietary right and an area

of 600 mu (98.84 acres). The Group is to introduce the top design
team from both China and the world as well as mature education

modes, aiming to develop and build a top-notch art college in sou-
thern China.
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Status Quo of Investments
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Now the Group has investments in tourist real estate properties,
and is facilitating a number of quality urban projects in Ningbo,
Nanjing, Suzhou, and Yangshuo, as well as some other projects averseas.
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Status Quo of Growth

Plan of Future
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The company is blessed with a complete range of key corporate

competitive advantages in areas of commercial and tourist properties.

So far in 20135, the value of all assets of the Group has surpassed

RMB 10 billion.

| RE, WESEERRUELMEFROEEN D, RRERIKEE
B, XEHEFIERE, BRETADAKRNTLRE, FERE
FABHAEENERNE, HLESEFEKFIESESENNE,
In the future, Fashion Group will focus on development of commercial
real estate properties, actively facilitate the investments in tourist resorts,

culture and education, so as to achieve diversity for its investments for

future development.
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for helping the poor
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Fashion creates infinitepossibilities for the city

Fashion creates infinite possibilities for employees
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Fashion creates infinite possibilities for customers Fashion creates infinite possibilities for more people
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